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Project Overview
Goal: 

To develop and execute regional public media campaigns 
encouraging the public to register to receive local emergency alerts

BayAlert.org Media 
Strategy

Ad 
Campaign Analysis

Local Media 
Strategies

Local Ad 
Campaigns

Analysis / 
Lessons 
Learned

Phase 1:   August – December 2020

Phase 2:   2021
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 Participants: 14 UASI Jurisdictions
 Regional Ad Campaign for 6 weeks
 “Sign up at BayAlert.org”
 Social media
 Digital audio
 Targeted zip codes

 Website Analytics
 Lessons Learned 
 2021 local ad campaigns

Project Highlights
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